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Results That Matter

FDBR Helps Local Foundation Save Third-grade Education Program

= e H3H-acre Santa Rosa Eeological Reserve Joame New, a Santa Rosa Plateau Foundation
i the mountams overlooking Mormeta pro- board member, deseribed her expenence. *FDDRB
vides an mierachve tnrd-grade sel- _ anticipated our needs, sl captured (he
3 SAMTH BOSK u'.ﬁ.’.;a_.._. M 3 2 A - ¥
ence and history program for stu- \ 3 %5 | feeling of tlus beautiful place in images
dents from 7 local school districts, In 2005,
long-term corporate fanding for the program

N that canght the eve and were menorable.
MLUISIC LiriDER o
THEIE a1 5

JOE9 DERUCE § wnm
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People at the concert told me they saw ow
posters around town, and wanted tickets.”
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