Seaside Naturals~
A Non Toxic Company

INVESTMENT BRIEF

ABOUT SEASIDE NATURALS

INTRODUCTION

Seaside Naturals, Inc., a privately held Colorado C corporation founded in 2006, is a new incarnation of a successful
manufacturer and marketer of natural, organic, and eco-friendly consumer products, Seaside Naturals, LLC, started
by husband and wife duo David and Linda Zielski in January of 2003. The company focuses primarily on the formu-
lation, manufacture, marketing, and distribution of all-natural cleaning and personal care products. With establis-
hed distribution channels via the Internet, direct marketing e orts, and retail distribution to specialty health food
and organic stores, Seaside Naturals has established signi cant sales gures (more than 50% revenue growth in
the last 12 months), a consistent consumer base, high regard within the industry, and a reputation for authenticity.
The company is currently located in Connecticut, but plans to move to Boulder, Colorado (the Silicon Valley of the
natural products industry) in 2006.

INVESTMENT
OVERVIEW

The company seeks an investment of $2,500,000 to develop new products that compliment the existing Seaside
Naturals line, expand its manufacturing and warehousing capabilities, support its rapidly growing retail distributi-
on network, and build out its direct sales and marketing program. Upon completion of this nancing, Seaside Na-
turals anticipates that it will be able to attain pro table operations by scal 2008. Capital will be raised in the form
of private equity through a Reg. D 506 private placement memorandum. The company plans on an exit strategy for
investors via initial public o ering or acquisition within 18-24 months.

Financial Projections & Corporate Data:

Projections ($) 2006-E 2007-E 2008-E 2009-E
Entity Type Colorado C
Pre-Merger Shares

Revenues $351,000 $2,407,000 $7,326,500 $14,225,000 Outstanding 5,500,000

GrossPro ts $182,520 $1,301,650 $4,029,575 $7,539,250 Private Placement 2,500,000

Gross Margin 52.0% 54.1% 55.0% 53.0% O ering Price $1.00

. Total Shares 0/S
Earnings ($2,128421) $178,350 $1,095,750 $2,459,975 Post-Funding 8,000,000
. Market Cap
Net Margin -606.40% -1.4% 15.0% 17.3% (Post-Funding Est) $80M

THE OPPORTUNITY

The LOHAS (Lifestyles of Health and Sustainability) market Seaside Naturals serves is comprised of a new brand of

PRODUCTS

consumers who are passionate about the environment, sustainability, social issues, and health, and consider these
important factors in guiding their purchases. This market consists of an estimated 68 million Americans, and rep-
resents estimated annual sales of $227 billion. Mainstream companies such as American Apparel, Nike, and Whole
Foods have targeted this large segment of the US population. In fact, AOL Chairman Steve Case recently invested
$500 million to fund a highly anticipated LOHAS venture rm, Revolution Health Group, to help nance the growth
of this booming industry. The market opportunity is certainly vast enough to sustain Seaside Naturals realistic
growth and pro tability objectives.

Seaside Naturals won two back-to-back (2004 and 2005) New Product Showcase Awards in the personal care cate-
gory as voted by retailers at the Natural Products Expo East, the East Coasts largest natural and organic products
trade show. The company s products continue to receive acclaim by customers and retailers across the country.
The current product line includes:

Simple. Pure. Clean. - All-natural, non-toxic cleaning products, including All Purpose Cleaner, Glass
Cleaner, Bathroom Cleaner, Fabric Softener, and Bleach Alternative among others.

Simple. Pure. Baby. - All Natural Baby Oil, Baby Lotion, Baby Wash, and Baby Powder, that contain no
petroleum products.

Nature s First Aid Kits - Natural remedies that include Basic Skin Kits, Basic Baby Kits, and Cold and Flu
Kits.

Future Product lines will include:

Industrial and Janitorial Cleaning Products - Industrial cleaning supplies that are reformulations of the
Simple. Pure. Clean. line with lower cost ingredients and packaging, and Green Seal certi cation.

Personal Care Products - Soaps, facial cleaners, wellness oils and other ancillary products.
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The Company will utilize a number of distinct channels to sell and distribute its products. Initially, the Company will
derive the majority of its sales from direct-to-consumer sales via the Internet, and through specialty retailers across
the country. Seaside Naturals will also build a direct sales channel using the model established by Avon, Herbalife,
and Mary Kay, which has been proven successful for rapidly growing revenues while ensuring high operating mar-
gins. Other sales channels the company will use are direct selling to key industrial accounts and distributors, and
home shopping networks.

Founders David and Linda Zielski combine more than 20 years experience in the health & wellness and natural pro-
ducts industry with extensive managerial experience in the technology industry. David is President and COO, and
Linda is the CEO. Key management team members bring additional expertise in manufacturing, operations, sales
and marketing, public relations, human resources, nance, purchasing, and Internet technologies.

The table below represents Seaside Naturals nancial projections based upon an equity
investment of $2.5 million

Projections ($) 2006-E 2007-E 2008-E 2009-E
Revenues $351,000 $2,407,000 $7,326,500 $14,225,000
Cost of Goods Sold $168,480 $1,105,350 $3,296,925 $6,685,750
Gross Pro ts $182,520 $1,301,650 $4,029,575 $7,539,250
Gross Margin 52.00% 54.08% 55.00% 53.00%
Sales, General & Administrative $1,343,645 $1,480,000 $2,690,000 $4,025,000
Total Operating Expenses $1,343,645 $1,480,000 $2,600,000 $4,025,000
Capital Expenditures $967,296 $0 $0 $0
Pre-Tax Income ($2,128421) ($178,350) $12339575 $3514,250
Income Tax Provision $0 $0 $243,825 $1,054,275
Earnings ($2,128,421) ($178,350) $1,095,750 $2,459,975
Net Margins -606.4% -7.41% 14.96% 17.29%

Soon after funding, Seaside Naturals, Inc. will initiate the ling processes enabling its stock to be sold on the over-
the-counter market. As the company grows and launches new products and services, management will also focus
on preparations for taking the company public, or making Seaside Naturals a viable merger or acquisition candi-
date within 18-24 months. This focus will include the cultivation of key industry relationships and strategic part-
nerships that will both contribute to the growth and pro tability of the company, and help establish a network of
prospective buyers should that exit strategy be pursued.
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